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Mile-long under-line market backed for 

Harlem 

Report supports creation of a strip of small open-air shops 

beneath the elevated Metro North tracks in notoriously 

“under-retailed” area; seen as a potential High Line North. 

By James Comtois  

 

 

Support is growing for an effort to turn a mile-long strip beneath the elevated Metro North tracks 

in Harlem into a marketplace for local merchants.  

Most recently, the Center for an Urban Future on Thursday added its backing to the proposal, 

which was originally put forward by the Harlem Community Development Corp. In the report, 

entitled “A High Line for Harlem,” the Manhattan-based Center argues that the proposed market 

would boost small businesses in a neighborhood with too few reasonably priced storefronts.  

The proposal from the Harlem CDC, a subsidiary of the Empire State Development Corp., is to 

establish an open-air market under the Metro North tracks running 22 blocks along Park Avenue 

from East 111th Street to the Harlem River at East 133rd Street.  

The plan is for the market to house as many as 900 vendors in small stalls ranging from 80 to 

160 square feet. These stalls would appeal to a wide variety of local vendors, including bakers, 

butchers, artisanal jewelry makers and import/export businesses—including a number of young, 

under-capitalized ventures that would have a hard time getting started, and surviving, in one of 

Harlem's high-priced retail corridors.  

Harlem CDC's proposal, tentatively called La Marqueta Mile, was developed in part as a reaction 

to decades of failed attempts to revive East Harlem's La Marqueta, which at its peak in the 1950s 

was home to more than 500 (mostly Puerto Rican) vendors, but now has just a handful. 

"Harlem is under-retailed, the city knows this," said David Giles, research associate at the center 

and author of the new report. "Over the last several years, the Bloomberg administration has 

promoted big development projects that benefit large multinational corporations and chain stores. 

This is an opportunity to get behind a proposal for small businesses." 

http://www.crainsnewyork.com/apps/pbcs.dll/personalia?ID=124
http://www.nycfuture.org/images_pdfs/pdfs/HighLineforHarlem.pdf


Labeling the neighborhood a "food desert" due to its dearth of stores selling fresh food, the 

report argues that the market would provide more shopping options. Like the High Line—

another urban planning development that was initially suspected to have little chance of 

success—the report predicts that a mile-long market in uptown would attract tourists and New 

Yorkers from other parts of the city. 

Although the plan is proposed by a state-funded organization, it will require city and community 

support to move forward. Mr. Giles believes that the city's Economic Development Corp., which 

controls the La Marqueta site, is sometimes wary of new proposals, since a number of ambitious 

proposals for the area—including an eight-building, eight-block-long market and community 

center proposed by the East Harlem Business Capital Corp. that couldn't get financing—have 

previously failed.  

However, according to the EDC, work is already underway at the site. A 4,000-square-foot space 

for the nonprofit organization Hot Bread Kitchen, which teaches immigrant women how to bake 

bread, is under construction. Mr. Giles said that the Harlem CDC's proposal could easily work in 

junction with the kitchen incubator. 

"There's been community interest in revitalization in some form or another, but there needs to be 

a rally around a specific proposal with specific cost proposals. I think this is a great proposal for 

the space," he added. 

The Harlem CDC currently plans to bring the proposal to Community Board 11. 

 


